As of June 2016, there are over 5 million applications currently available for download onto mobile devices [1] . Smartphone app notifications help marketers deliver the right message to the right person at the right time and is now central to new hyper local marketing efforts. Mobile marketing focuses on communicating with customers using time and location sensitive data to enable behavioural targeting of personalised promote of goods, services and ideas. Hence, the focus of this research is to create an understanding of user acceptance of push messaging on smartphones to explain the user intention of adopting micro-location push notification services. Micro location-based push notifications refer to communications where push notification messages are tailored based on individuals' spatial, temporal, and personal information. These highly customised messages are communicated to the individual via smart phone apps that have been downloaded by individuals and permissions granted as required for services, notably location information sharing.
